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Disclaimer

Statementsmadein this presentationrelate to C C Ufutige performanceor financialresultsare“ f o r -leakingd t at e nwghint s ”
the meaningof Section27A of the U.S SecuritiesActof 1933 asamended,which are not statementsof fact andinvolve uncertainties

that could cause actual performance or results to materially differ. Forward looking statementsinclude, without limitation, any
statement that may predict, forecast, indicate or imply future results, performanceor achievementsand may contain words like
“bel i"awnd | Ciexagpteee,n’y T s avdilkeelgr, € s wramyotfier wordsor phrasesof similarmeaning

Our forward-looking statementsare not guaranteesof future performance,and our actualresultsor other developmentsmay differ
materiallyfrom the expectationsexpressedn the forward-looking statements Asfor forward-looking statementsthat relate to future
financial results and other projections, actual results will be different due to the inherent uncertainty of estimates,forecastsand
projections Becauseof these risks and uncertainties,potential investorsshould not rely on these forward-looking statements Our
independentpublic accountantshave not examinedor compiledthe forward-looking statementsand, accordingly do not provide any
assurancewith respectto suchstatements No representationor warranty, expressor implied, is or will be madeor givenby usor any
of our affiliates or directorsor any other personasto the accuracyor completenesof the information or opinionscontainedin this
presentationand no responsibilityor liability is or will be acceptedfor anysuchinformationor opinions

Although we believe that these forward-looking statementsand the information in this presentation are based upon reasonable
assumptionsand expectations,we cannot assureyou that suchexpectationswill prove to have been correct The forward-looking
statementsrepresentC C Wviewsasof the date of this presentationand shouldnot be relied upon asrepresentingour viewsasof any
date subsequentto the date of this presentationas we undertake no obligationto update any of these statements Listenersare
cautionednot to place undue relianceon these forward-looking statementsas such statementsand information involve known and
unknownrisks Thesestatementsshouldbe consideredin conjunctionwith the additionalinformation about risk and uncertaintiesset
forth in C C USELSilings Prospectussupplementsdated September16, 2013 and September13, 2013 and the accompanying
Prospectusiated Augustl5, 2013 C C Uansualreport filed with the ChileanSuperintendencide Valoresy SegurogSVSandinCCU "’ s
20-Ffor the yearendedDecember31, 2016 filed with the U.S Securitiesand Exchang&€ommissiofSEC)

Thispresentationandits contentsare proprietaryinformationandmaynot be reproducedor otherwisedisseminatedn whole or in part
without our prior written consent Recipientsof this presentationare not to construethe contentsof this summaryaslegal,tax or
investmentadviceand recipientsshouldconsulttheir own advisordn this regard
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Ownership structure®)

"i-IEINEKEN

50.0% | 50.0%|

I ...k

IRSAK)

60.0%

(1) Figures as of December 31st, 2016. Number of shares 369,502,872 ; (2) IRSA owns directly 53.2% of C C U &auity and 6.8% through Inversiones IRSA LTDA, a
99.9% owned vehicle; (3) In Chile CCU’ s shares are traded on the Santiago Stock Exchange, the Chile Electronic Stock Exchange and the Valparaiso Stock Exchange. 4



Regionaimulticategory

beverages player

Contribution by Operating segment (As of Decembef32016§V

T Total® : International : 3) JVs and

Categories 5 categories Beer Beer Wine Corporate Functiong Beer
Non Alcoholig Non Alcoholic Centers of ExcellengeNon Alcoholid
Spirits Cider Shared Services Spirits
Spirits

Geographies |7 geographies  Chile Argentina | Chile & Expor Acrossall Bolivia®
Uruguay [to 80 countries  Operating Colombid®
Paraguay segments USAPeru?

Volume 24.8min HL 71% 23% 6% -

Net Sales USD 2,303nin|  64% 24% 13% (1%)

EBITDA USD 420min 76% 12% 16% (4%)

EBITDAnargin®  18.2% 21.7% 8.8% 22.0% -

Employees 8,186 4,567 1,990 1,264 365

(1) Figures have been rounded to sum 100%; (2) Average exchange rate for 2016: CLP 676.83/USD; (3) Considered as Others/Eliminations in
C C U Girmancial releases; (4) EBITDA is equivalent to ORBDA (Adjusted Operating Result Before Depreciation and Amortization) used in the
20-F form; (5) Associate with 34% stake (6) Beer 50/50 Joint Venture In Colombia, estimated local production 2018; (7) Associate with 40%
stake related to the production in Peru and the distribution of pisco Barsol in the USA and worldwide, as of June 2017. 5



L eaderwith strong brands &

long term alliances

Core Categories Synergic Categorief 2016
Non Alcoholic Wine, Cider and Spirits I\gﬁgl%tl) Pé(;g;]lgg%ry

o - @)
o MANANTIA] R ] ;
= Waters mm s 2 ife 2 um MORERY 423% 644%
®) h
Functional " g[t)ir?t; vdp @&%y/)ﬁm
& Juices w t mu-m RedBuII KA
=, o R e
g 8 LA VICTORIA
ZE waes Lafuavie QP | cicers 14.0%> 60.6%
co I{eaﬂl ; '
EUSJ Functional
E P )ifi I 1888
Domestic =~ TARAPACA 6)
e o 18.1% 100.0%
Export TIWYL B
\ 1 \u\‘l\l Ax I_I\CF_LIA
28.1% 65.5%

(1) Weighted average volume market share. Source: Nielsen for Chile, Domestic Wine and Argentina, ID Retail for Uruguay, and Vifias de Chile for Export Wine. Annually
updated and weighted by Internal Market Size estimates; Market Size estimates annually updated. Last update December 2016; (2) Proportion of CCU volumes related to
proprietary brands; (3) Excludes HOD; (4) License until December 2025 in Argentina; (5) Includes Beer and Cider in Argentina; CSD, Beer, Nectar, Mineral Water and
Flavoured Water in Uruguay; CSD, Beer, Nectar and Mineral Water in Paraguay; (6) Domestic and export wines from Chile. Excludes bulk wine. 6



Starting Joint Ventures In

new markets

BBO BEBIDAS BOLIVIANAS S.A.

N1/
“\|/~,

AmericasDistilling

InvestmentsLLC (ADI)
CEEXE%ERA Bodegas San Isidro S.A.
» Participation 34%D 50% 40%D)
» Country Bolivia Colombia USAPeru
» Strategic Partner Grupo Monasterio Potobsrn SA LDLMInvestments LC
* * ,

Heineken 93,‘\:, _

» Brands T BARSOL
PISCO

)
TECATE;

Lldefr

» Project Description

Localbeerand nonalcoholic
production

-Today. premium beerimported
from the Netherlands and USA
and local craft production.
-2018 Localproduction of
premium andmainstreambeer
plus local craft production
Construction of local beer plant
with capacity3 million HL.
-Total investment:USD $400
million

Developthe Chileanand
Peruvianpiscocategoryon a
worldwide levelthroughthe
participationin ADItogether
with LDLMIinvestmentd_LC,
who hassolid experiencen
sellingpisco ininternational
markets ADlownsthe pisco
brandBarSolnd production
facilitiesin Peru(Bodegas San
Isidro S.A)).

(1) Non-controlling stake plus options




Significantmulticategoryscale in
manufacturing, sales and logistics

Number
of Plants(®)

Chile

International
Business

Bolivia and
Colombia

(1) Main production facilities; (2) Owned plus long-term rent; (3) Points of sale related to direct sales only. For Chile, including Comercial Patagona, excluding Manantial;
(4) Related to the domestic wine business only; (5) Related to both direct and indirect sales; (6) Through the Chile Operating segment network; (7) Plant under
construction, production expected for 2018; (8) Joint distribution through the Postobon network. Includes Central Cervecera de Colombia sales force and Postobén shared

sales force;

Distribution Points Sales b Direct
centers® of sale channe Saledorce

R Retalil
4 Beer S Supermarket
Bam 6 Non Alcoholic 25 127,062 | - Indirect 1,044
5 Spirits
R52% S34% 1:14%
3 Beer
3 Cider 6 159,1976) R28% S19% 1:54% 121
1 NonAlcoholic 1 15,2000 R0% S16% 1:84% 1
1 NonAlcoholic 4 33,788G) R48% S21% 1:31% 107
4 Production
2 Storage 25(6) 29,3394 R36% S39% [:25%* 724
1 Beer® 62 ®) 178,004® R71% S23% 1:6% 1,094®)
1 Beer
3 34,8696 R67% S4% 1:229% 200

2 NonAlcoholic




Business Model combines

focus and synergies

Chile International Business Wine Bolivia and Colombia
. R=

Corporate functions
Centers of excellence

Commercial
Industrial
Planning & logistics

Shared services

Production FOCUS & SYNERGIES

Marketing FOCUS BY CATEGORY

Sales FOCUS & MULTICATEGORY SYNERGIES BY COUNTRY

Logists L5 ineroies LovcroRerooinercl Foous & svicra@ SYiERcid SriErcig




Focuson sustainable growth

_j Economiocg CAGR 2002016Y
Vqumeo 6.5% Net Saleso 11.4% EBITDA? o 9.4% Net Incomeo 12.8%

Responsible consumption Community support Art Organizational climate
A | _ ] 67% | 75% 73% 74%
&7 soceos  CCUSARTE |
= |
|
|

2002 2014 2015 2016

&l Environmentalc Vision2020®
\J| 97.09%100%
91.7% 2L

1) 'l‘

KG/HL 2020:20%
CO2

B 2010

_4 2020 (H,0/Prod): -33% as s M 2016

[ | target 2020
(as setin 2010)

‘ 2020 Valorization Industrial Waste 100%

C02 (KG/ HL) Water Consumption  Industrial Waste
(H20/ Prod) (% Valorization)

(1)Heineken joined CCU in 2003; (2) EBITDA is equivalent to ORBDA (Adjusted Operating Result Before Depreciation and Amortization) used in the 20-F form;
(3) Includes operations in Chile and Argentina, including domestic wine; Baseline targets are 2010 figures.

10
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Presencan growing

attractive markets

L=-=E

Chile Argentina Bolivia Colombia Paraguay Uruguay USA
RTDLI [
S aerspercapiia 5, 369 202 230 238 347 | 504
RTD Li'Ele)r$)er Capita :
Growth 1.8% 0.5% 6.5% 1.5% 3.4% 3.6% (0.9%
(CAGR006-16) 5
Populati |
opuration 179 438 109 487 67 34 | 3222
(Mllllons)( :
Population |
Growth® 0.9% 1.0% 1.6% 1.0% 1.3% 0.3% : 0.8%
(CAGR006-16) :
@) !
gﬁggg%vgtlg) 38% 17%  AT%  38%  48% 43% . 13%

(1) Ready-to-drink categories. Source: Canadean Global Beverage Forecast, March 2017; (2) Considers all beverage categories listed on page 13; (3) Source:
International Monetary Fund (IMF), August 2017 (4) GDP growth at constant prices. Source: Bloomberg February 2017.

12



Presencan highly

attractive categories

= -
(RTDLiters per capitain 2016)" Chile Argentina Bolivia Colombia Paraguay Uruguay USA
Beer 43 42 35 50 43 31 73
CSD 124 115 114 61 78 107 | 132
Nectarand Juices 23 8 15 13 9 9 4
Water® 37 119 16 23 44 111 | 131
FunctionalDrinks® 4 3 2 6 1 2 49
Spirit<® 4 3 1 3 |
Cider 0 2 0 0 1 1 L1
Milk®) 43 55 19 71 49 60 | 61
Wine® 13 23 1 2 8 23 | 10
TOTAL 291 369 202 230 238 347 | 504

(1) Source: Canadean Global Beverage Forecast, March 2017. Annually updated. Figures have been rounded; (2) Includes Packaged Water, HOD,
Flavored Water and Enhanced Water; (3) Includes Iced Tea, Iced Coffee, Sport Drinks and Energy Drinks; (4) Includes all Spirits as Canadean definition (5)
Considers liquid milk; (6) Includes sparkling wine. 13



Strong market position in fast

growing segments

- Industry per capita CCUs Market Position

Beer 2.6% #1
CarbonatedSoftdrinks 0.6% #2
Juices / Nectar 6.8% #1
Functional Drinks 27.6% #1
Spiritg4 0.2% #1
Wine®) (1.4)% #2
Powder Juices (1.4)% #2
Beer 0.7% #2
. Argentina Functional Drinks 10.9%
Cider (2.0)% #1
Wine®) (2.3)%
Beer 3.2% #2
h— Uruguay CarbonatedSoftdrinks 2.8% #3
— Juices / Nectar 8.2%
Water® 7.9% #2
Beer 1.0%
= Paraguay CarbonatedSoftdrinks 2.7%
Juices / Nectar 13.4% #1
Water® 7.7%

— o Beer 1.7% #2
e BOlIVIA CarbonatedSoftdrinks 7.7% #3
Water®) 11.8%

- Colombia Beer 1.6% #2

(1) Source: Canadean Global Beverage Forecast, March 2017; Annually updated. Figures have been rounded; (2) Volume market share; (3) Includes
HOD, Flavored Water and Enhanced Water (4) Includes all Spirits as Canadean definition; (5) Includes sparkling wine. 14
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Proventrack record for
financial performance

billion CLP

Volume(millionsof HL)
Net Sales

EBITDA)
EBITDMargin®
NetIncome®

RONA®)

TotalMarket Share”
EP®

CHGAAP)
2002 2003 2004 2005 2006

10.2 111 114 123 134
346 384 421 492 546
80 86 99 108 122
23.9% 22.5%6 23.&6 21.9% 22.3
22 54 45 48 56

6.5 9.3% 11.9% 1220 13.6%

21.5% 22.2% 22.1% 22.2% 22.4%
69.3 169.8 1425 151.3 175.2

14.2
628 710
147 164
23.4% 23.1%
79 90
14.8% 14.26
22.5% 23.3%
248.7 283.8

15.7

IFRS? CAGR?
2009 2010 2011 2012 2013 2014 2015 2016 | 20022016
16.3 17.3 184 199 219 229 239 248 6.5%
777 838 970 1,076 1,197 1,298 1,498 1,559 11.4%
182 207 241 236 253 249 287 284 9.4%
23.5% 24.7%6 24.80 21.%90 21.1% 19.1% 19.1% 18.2%
128 111 123 114 123 120 121 118 12.8%
15.6%6 16.7% 18.6%6 16.9% 13.1% 12.4% 13.9% 13.4%
23.6% 23.7% 24.1% 24.2% 25.8% 26.8% 27.6% 28.1% 1.9%
401.9 347.6 385.6 359.2 370.7 323.6 326.9 320.6 11.6%

(1) Under Chilean GAAP. Figures in CLP Billions as of December of each year
(2) IFRS, figures in nominal CLP billions
(3) Average inflation for the period based on UF variation: 3.3% (www.bcentral.cl)

(4) EBITDA is equivalent to ORBDA (Adjusted Operating Result Before Depreciation &
Amortization) used in the Form 20-F.

(5) Net Income attributable to Equity holders of the parent

(6) RONA (Return on Net Assets) = EBIT / [Total Assets T (Total Current Liabilities -
Other Current Financial Liabilities)]

(7) Please refer to page 6 notes.

(8) InCLP 16



Proventrack record for

iInorganicgrowth and alliances

» Overthe last 20 years successfully executing strategic Mé&nsactions®

p Diversification from a Beer based company into a radtegory branded beverage company

= CENTRAL
Heineken CERVECERA
H DE COLOMBIA
9 PEPSICO kt E CENTRAL
i MANANTIAL.
AL CERVECERA
W Kunstmann LQ/ @ N7 SPT | wine arovr —w DE COLOMBIA
Baesa Austral HNK JV
‘ CCU’s AGUAS Merger aE .?) BRIBASERL
CAPITAL  PREMIUM ccu between 2z hadbs
ECCUSA INCREASE  BEER NESTLE VSP / VT Pernod Ricard CCU PARAGUAY moLsoNCools

D @ ® @ © © @ @ @ ® ® L] (] ] @ ® @
1994 1995 1996 2002 2003 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017

VSPT CCU ARGENTINA CPCH PROMARCA Acquisition ‘ CCU URUGUAY CCU BOLIVIA Ready JVADI
‘ ’ ‘ ‘ of ICSA in to mix Pisco Peru
Argentina LA VICTORIA BBO
FLC Salta Pisconor  Lic. Watt's i ‘m v \-ﬁw B»g\IF\;EC‘»OOL
Altair Santa Fe CPCH %
Valles Cordoba HQ . g}mm
MQ Rum @ [mpeie: \
ey Red Bull Chile
= =L fop
© sanpepro o e [ Bieckert | -~
RedBull

Projects with high potential profitability in the medium run, with a possible limited dilutive short term effect;
Projects that enable us to buy or potentially build relevant and large scale operations;

Projects that enable us to keep developing madtegory;

Projects with proprietary brands and/or long term license agreements with strategic partners;

V'V VvV VvV Vv

Projects that provide us competitive balance.

(1) Some transactions occurred during more than one year, but they are presented as if they where executed in the first year 17



Lastthree yearsperformance

shows growing results

CAGR: 4.0% CAGR: 9.6% 20142016 min CLP

24.8
23.9 1,559 CCu

22.9 1,498 EBITDA 2014 229,646 Including
1,208 EstimatedExternalEffects®|  -32,971 Hciantios of

Busines<Growth 87,505 CoLfF\)Nﬁtlr? '

(volume, priceandefficiencie$ ’ CLP 1%In

Revenue
4 EBITDA 2016 284,180 J | management

2014 2015 2016 2014 2015 2016
20142015 min CLP
ot enence) (RN

EBITDA 2014) 229,646
CAGR: 11.2% Increaseb4 bps EstimatecExternaEffects? -14,325
19.1% 18.2% Busineg@rowth | 71,183
2865 2842 177% . (volume price andefficiencie$
220.6 L EBITDA 2015 286,504 )
20152016 min CLP
EBITDA 2015 286,504
EstimatedExternaEffects? -18,646
2014 2015 2016 2014 2015 2016 Busines$rowth 16,322
EBITDAnGIn CLFY EBITDAargin® ol prceandeficenees
| EBITDA 2016 284,180 |

(1) Excludes the one-time effect compensation of CLP 18,882 million at EBITDA level received by our Argentine subsidiary CICSA during 2Q" 14 for the termination of the
contract which allowed us to import and distribute on an exclusive basis Corona and Negra Modelo beers in Argentina and to produce and distribute Budweiser beer in
Uruguay; (2) Includes estimated exchange rate and raw material cost effect; (3) EBITDA is equivalent to ORBDA (Adjusted Operating Result Before Depreciation &
Amortization) used in the Form 20-F; 18



Recent consolidated performance

Quarterly results

Volume(Th HL) 5,837 5,469 6.7% 18,290 17,240 6.1%
Net Sales 394,512 356,817 10.6% 1,188,240 | 1,078,915 10.1%
EBITD 43,037 30,413 41.5% 144,701 119,244 21.3%
EBITDA? 64,933 51,208 26.8% 209,531 178,773 17.2%
EBITDAnargin@ 16.5% 14.4% 211bps 17.6% 16.6% 106 bps
Net Income 19,111 12,158 57.2% 74,164 63,025 17.7%

(1) EBIT, also referred to as Adjusted Operating Result, is defined as Net Income before other gains (losses), net financial expense, equity and income of joint ventures,

foreign currency exchange differences, result as per adjustment units and income taxes; (2) EBITDA is equivalent to ORBDA (Adjusted Operating Result Before
Depreciation & Amortization) used in the Form 20-F.

19



Recent Operating segment performance
Quarterly results

©
=87
O o
= c
G .=

0
=5
[ofe
=

Wine

Operating segmentg
(mIECLP) g S€9

Volume(Th HL)
Net Sales
EBITW

EBITDA?
EBITDAViargin (@

Volume (Th HL)
Net Sales
EBITD

EBITDA
EBITDAVlargin®@

Volume(Th HL)
Net Sales
EBITY

EBITDA)
EBITDAVargin®

3,877
235,145
29,575
45,309
19.3%

1,553
106,685
8,727
12,362
11.6%

3,802
221,379
23,869
39,137
17.7%

20.8%
23.1%
>500%
387.9%
866 bps

6.7%
6.5%
(25.4)%
(20.9)%
(581) bps

12,665
737,431
116,908
162,970

22.1%

4,535
304,724
18,027
29,273
9.6%

1,089
154,872
20,864
26,552
17.1%

12,333
697,997
97,866
141,435
20.3%

3,850
238,044
25
9,109
3.8%

1,058
150,997
28,864
34,215
22.7%

17.8%
28.0%
>500%
221.4%
578bps

3.0%
2.6%
(27.71)%
(22.4)%
(551) bps

(1) EBIT, also referred to as Adjusted Operating Result, is defined as Net Income before other gains (losses), net financial expense, equity and income of joint ventures, foreign currency
exchange differences, result as per adjustment units and income taxes; (2) EBITDA is equivalent to ORBDA (Adjusted Operating Result Before Depreciation & Amortization) used in the Form

20-F.

20



Strong balance sheet

Assets As of Sep As of Dec Liabilitiesand Equ|ty As of Sep | As of Dec
(min CLP) 30", 2017 31%, 2016 (min CLP) 30", 2017 | 31% 2016

Cash and castquivalents 114,06¢ 134,03 Financiadebt 224,77( 184,62
Othercurrentassets 523,53 547,65 Otherliabilities 435,30( 486,74¢
Total current assets 637,60¢ 681,68’ Totalliabilities 660,06¢ 671,37.
Property plantandequipment 924,42 904,10t Netequity (shareholder} 1,091,42(| 1,077,29:
Othernon currentassets 318,58¢ 286,23¢ Minority interest 129,12 123,35¢
Total noncurrent assets 1,243,01:| 1,190,34: Totalequity 1,220,54{| 1,200,65!
. Totalassets 1,880,61"| 1,872,02" | &Total liabilities and equity 1,880,61 1,872,02')
Financiakatios Creditratings ICR
Interestcoveragg>3.0}Y 14.36 13.99 Shares Levell Levell
Debt to equity ratio (<1.%) 0.54 0.56 Bonds AA+ AA+
Solvency AA+ AA+
Netfinancialdebt/ EBITD& 0.35 0.18
Financiadebt/ capitalizatior) 0.16 0.13 Outlook Stable Stable

(1) Financial covenant as EBITDA / Financial Cost; (2) Financial covenant as Total liabilities/ Total Equity; (3) EBITDA is equivalent to ORBDA (Adjusted Operating
Result Before Depreciation and Amortization) used in the 20-F form; (4) Capitalization refers to financial debt plus total equity including minority interest 21
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Strategic plan 2012018 focused

on growth and efficiencies

> 4

( Growth
(I;ficiencies

Business
~ Model

Y &

éstainability

We have proposedourselvesto grow profitably in all our categoriesand businesses
enhancingour value propositionto consumerswith our portfolio and innovations and
reachingcritical massin everygeography

We will seek with determination, by executing our Plan ExCCelenci&€CCU (costs,
expensesand revenuemanagement) pest practicesthat will capture efficienciesand
generatea culture of excellencean all our operations

We have proposedourselvesto deepenC C UBusinessModel, by spreadingit and
making it actionablein all our businessunits and countries, putting focus on the
generationof sustainablevalue, basedon our people, on managerialand operating
processesandon a variety of tools and practices

We will have within CCUthe necessarytalent in order to conductour businessesn
everylevelandfunction, lookingfor our comprehensivedevelopment,putting focuson
the adhesionto our Internal CorporateValues

We will assureour businesslong term sustainabilityby promoting, with focuson its

externaldimension,a responsibldeadershipanda closerelationshipwith our different
stakeholders

23






