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Statementgnadein this presentatiorrelateto D D Vfuture performanceor financialresultsaredzg p slookirgte u b u f withio thet LJ
meaningof Section27A of the U.S. SecuritiesAct of 1933 as amendedyhich are not statementsof fact and involveuncertaintieghat

could causeactual performanceor resultsto materiallydiffer. Forwardookingstatementsinclude withoutlimitation,any statementthat

may predict,forecast,indicateor imply future results, performanceor achievementsand may containwordslike dzc f mpzb witi § dJ) q b t
dzf y qdzfdaw jLEZR fkéh £ tJereanyothkedvordsor phraseof similarmeaning

Our forwardlooking statementsare not guaranteesof future performanceand our actual results or other developmentanay differ
materiallyfrom the expectationsexpressedn the forwardlooking statements As for forwardlooking statementsthat relate to future
financialresultsandotherprojectionsactualresultswill be differentdueto the inherentuncertaintyof estimatesforecastsandprojections
Becauseof theserisks anduncertaintiespotentialinvestorsshouldnot rely on theseforwardlookingstatements Ourindependenpublic
accountantdavenot examinedr compiledthe forwardlookingstatementsand,accordinglydo not provideanyassurancewith respectto
suchstatementsNo representatiotr warrantyexpressor implied,is or will be madeor givenby us or anyof our affiliatesor directorsor
anyotherpersonas to the accuracyor completenes®f the informationor opinionscontainedn this presentatiorand no responsibilityor
liabilityis or will beacceptedor anysuchinformationor opinions

Althoughwe believethat theseforwardlookingstatementsandthe informationin this presentatiorarebaseduponreasonablessumptions
andexpectationsywe cannotassureyouthat suchexpectationsill proveto havebeencorrect Theforwardlookingstatementsrepresent
D D Wietvsas of the date of this presentatiorand shouldnot be relieduponas representingur viewsas of anydate subsequento the
date of this presentatioras we undertakeno obligationto updateany of these statements Listenersare cautionednot to placeundue
relianceon theseforwardlooking statementsas such statementsand informationinvolveknownand unknownrisks. Thesestatements
shouldbe consideredn conjunctiorwith the additionalinformationaboutrisk and uncertaintieset forthin D D VSEfilings: Prospectus
supplementslatedSeptembef 6, 2013and Septembef 3, 2013andthe accompanyindgrospectudatedAugustl5, 2013 D D V annhual
reportfiled with the ChileanComisiérparael Mercadd-inancierdCMF)andin D D V20 for the yearendedDecembeB1, 2017, filed with
the U.S. SecuritieandExchang€ommissiofSEC)

This presentatiorand its contentsare proprietaryinformationand may not be reproducecr otherwisedisseminatedn wholeor in part
withoutour priorwrittenconsent Recipient®f this presentatiorarenotto construethe contentsof this summaryaslegal tax or investment
adviceandrecipientsshouldconsulitheirownadvisorsn thisregard
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Ownership structure )

= "HEINEKEN

50.0% 50.0%
# se -

60.0% 17.7% 22.3%

o

Market Capitalization ® =B USD 4.6

(1) Figuresas of June30™", 2018 Numberf shares369502872 (2) IRSAownsdirectly53.2%of D D Vequityand 6.8%throughinversionesRSALTDAa 99.9%ownedvehicle (3) In Chile
CCUs sharesaretradedonthe Santiagd&StockExchangehe ChileElectronicStockExchangandthe Valparais@&tockExchangg4) Marketcapitalizatiorof CClat June30™, 2018
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Regional multicategory

beverages player

Contribution by Operating segment (As of December 31 st 2017)®

Totaf? : International . ) JVs and

Categories 5 categories Beer Beer Wine Corporate Functions Beer
Non Alcoholic| Non Alcoholic Centers of Excellence Non Alcoholic
Spirits Cider Shared Services Spirits

Spirits

Geographies 7 geographies Chile Argentina Chile & Export Acrossall BOliVid_E’)
Uruguay to 80 countries Operating Colombi#)
Paraguay segments USAPery”

Volume 26.0mIinHL 69% 25% 6% -

Net Sales USD 2,616In 62% 27% 12% (1%)

EBITDA USD 504nin 76% 19% 10% (4%)

EBITDAnargir® 19.3% 23.6% 13.2% 15.7% -

Employees 8,270 4,635 2,030 1,242 363

(1) Figureshavebeenroundedto sum 100% (2) Averageexchangeate for 2017 CLP64933/USD (3) Considereds Others/Eliminations D D Vfinancial
releases(4) EBITDAs equivalento ORBDAAd]justedOperatingResultBeforeDepreciatiomand Amortization)Jusedin the 20+ form; (5) Associatewith 34%
stake(6) Beer50/50 Joint Venturdn Colombia(7) Associatewith 40%stakerelatedto the productionin Peruandthedistributionof piscoBarsolin the USAand

worldwideas of June2017 5



Leader with strong brands &

long term alliances

: Synergic
Core Categories Ca¥ego?ies 2017
Market Proprietar
Non Alcoholic Wine, Cider and Spirit} i Brgndsz)y

& | e i
W
bV

42.7% 64.3%

Waters mdgllun MANANTIAL %} Rum .
F i |

fonctonal (g (D) m RedBull
op Falp @9 Real
s ) I Ciders o, 1888 14.7%" 62.0%
Functional ] LA VICTORIA
s @D 4

Domesic TARAPACA 18.205 100.0%

Export yifiamar y-l:
de casablanca
LACELIA

Chile

Other
Spirits vdniu Mm

Heineken

International
Business

28.1% 65.7%

(1) Weightedveragesolumemarketshare SourceNielserfor Chile DomestidVineandArgentinalD Retailfor UruguayandVifiasde Chilefor ExportWine Annuallyjupdatedandweightedoy
InternalMarketSizeestimates MarketSizeestimatesannuallyupdated LastupdateDecembeR017 (2) Proportiorof CCUsolumesrelatedto proprietarnybrands (3) ExcludesHODandpowder
juices (4) IncludesBeerand Ciderin ArgentinaCSDBeer NectarMineralWaterand FlavouredNVaterin UruguayCSDBeer Nectarand MineralWaterin Paraguay(5) Domesticand export
winesfrom Chile Excludedulkwine 6



Starting Joint Ventures in

new markets

BBO BEBIDAS BOLIVIANAS S.A.

ANz

v P
=355 sy (1=

AmericadDistilling

g&%ﬁk Investmentd LC (ADI)
DE COLOMBIA Bodegas San Isidro S.A.
» Stake 34941 50% 40941
» Country Bolivia Colombia USAPeru
» Strategic Partner Grupo Monasterio Rotobsrn SA, LDLMnvestment& LC
Hemeken Q
» Brands BARSOL

7] Goous
TECATE 7). /-

» Project Description

Localbeerand noralcoholic
production

-Today premium beemported
from theNetherlands and USAd
local craft production.

-2018 Localproductiorof
premium andnainstreanbeer plus
local craft production
Construction of local beer plant
with capacity3 million HL.

-Total investmenttJSD $400
million

Develophe Chilearand
Peruviarpiscocategoryona
worldwiddevelthroughthe
participationin ADIlfogether
withLDLMInvestment$ LC,
whohassolidexperiencen
sellingpisco ininternational
markets ADlownsthe pisco
brandBarSokndproduction
facilitiesin Peru(Bodegas San
Isidro S.A.).

(1) Noncontrollingstakeplusoptions




Significant multicategory scale in
manufacturing, sales and logistics

Number Distribution Points Sales b Direct
of Plants®@ centers® of sale channe Salesforce

R Retalil
I 4 Beer S: Supermarket
=B B 6 NonAlcoholi€® 27 124,2353) |: Indirect 976
= 5 Spirits
R52% S:33% 1:15%
3 Beer
g, 5 Cider 6 166,755 R16% S:17% 1:68% 148
C 2 e O S O S
g% 1 NonAlcoholic 1 16,2005 RO% S12% 1:88% 1
;7 |
= 1Beer
5 . .
1 NonAlcoholic 4 30,7069 R64% S:18% 1:18% 125
;H;rtg(rj:ggon 27() 30,5599  |R35%S:39%]:26% 794
o 1Beer® 8 268
et ee 67 180,5 R72%S:19% 1:9% 1,5748)
S N ylLbEY A L, . S M . L --PA R
86 L Beer 4 39,9909 0 S A0 1900 2
1 NonAlcoholic : R67%S:4% 1:29% 00

(1) Main productionfacilities (2) Ownedplus longtermrent (3) Pointsof sale relatedto directsalesonly. For Chile,includingComerciaPatagonaexcludingManantial (4) Relatedo the
domesticwinebusinesnly; (5) Relatedo bothdirectandindirectsales (6) Througtthe ChileOperatinggegmennetwork (7) Plantunderconstructionproductiorexpectedor 2018 (8) Joint
distributionthroughthe Postobémetwork IncludesCentralCervecerae ColombiasalesforceandPostoborsharedsalesforce (9) Mixedplantin Temucdncludedn BeerandNonAlcoholic
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Business Model combines

focus and synergies

Chile International Business Wine Bolivia and Colombia

r

Corporate functions
Centers of excellence

Commercial
Industrial
Planning & logistics

Shared services

Production

Marketing
Sales

Logistics

FOCUS BY CATEGORY

FOCUS BY CATEGORY

MULTICATEGORY SYNERGIES BY COUNTRY

MULTICATEGORY SYNERGIES BY COUNTRY



Focus on sustainable growth

. Economip CAGR0022017D
Volume e 6.4% Net Sales o 11.2% EBITDA? e 9.8% Net Income o 12.5%

] Organizational climate

Responsible consumption Environmental Culture
education

7306 4% %%

67%

( ) a7 ot U
V Eﬁ%&gﬁ ARTE CCU 2017
Unia botolla a5 un abrazs EN EL ARTE

2002 2015 2016 2017

@@ Environmentgb Vision2020©)

0“0‘

\ KG/HL 2020:20%

97.6 100

B 2010
B 2017

B target 2020
(as set in 2010)

‘;;4 2020(H,0Prod): -33%

‘ 2020ValorizationindustrialWaste 100%

C02 (KG/ HL) Water Consumption  Industrial Waste
(H20/ Prod) (% Valorization)

(1) Heineken joined CCU in 2003ERDA is equivalent to ORBDA (Adjusted Operating Result Before Depreciation and Amortization) skl t(&) 20cludes operationsGhile and
Argentina, including domestiine Baseline targets are 2010 figures. 10



Overthe last 20 years successfully executing strategic M&Asactions?

Diversification from a Beer based company into a froategory branded beveragempany

y
kunsrmonn "

1994 1995 1996 2002 2003 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015

Investment criteria for inorganic growth

Projects with high potential profitability in the medium run, with a possible limited dilutive short term effect;
Projects that enable us to buy or potentially build relevant and large scale operations;

Projects that enable us to keep developingcathigory;

Projects with proprietary brands and/or long term license agreements with strategic partners;

Projects that provide us competitive balance

2016 2017
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