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Disclaimer

Statementsmadein this presentationrelateto DDVǃtfutureperformanceor financialresultsareǆgpsxbse-lookingtubufnfoutǇwithin the
meaningof Section27A of the U.S. SecuritiesAct of 1933, as amended,which arenot statementsof fact and involveuncertaintiesthat
couldcauseactualperformanceor resultsto materiallydiffer. Forwardlookingstatementsinclude,withoutlimitation,anystatementthat
maypredict,forecast,indicateor imply future results,performanceor achievements,and maycontainwords like ǆcfmjfwf-Ǉǆboujdjqbuf-Ǉ
ǆfyqfdu-Ǉǆfowjtbhft-Ǉǆxjmmlikelysftvmu-Ǉor anyotherwordsor phrasesof similarmeaning.

Our forward-looking statementsare not guaranteesof future performance,and our actual results or other developmentsmay differ
materiallyfrom the expectationsexpressedin the forward-lookingstatements. As for forward-lookingstatementsthat relate to future
financialresultsandotherprojections,actualresultswill bedifferentdueto theinherentuncertaintyof estimates,forecastsandprojections.
Becauseof theserisks anduncertainties,potentialinvestorsshouldnot relyon theseforward-lookingstatements. Ourindependentpublic
accountantshavenot examinedor compiledtheforward-lookingstatementsand,accordingly,do not provideanyassurancewith respectto
suchstatements. No representationor warranty,expressor implied,is or will bemadeor givenbyus or anyof ouraffiliatesor directorsor
anyotherpersonas to theaccuracyor completenessof the informationor opinionscontainedin this presentationandno responsibilityor
liabilityis or will beacceptedfor anysuchinformationor opinions

Althoughwebelievethat theseforward-lookingstatementsandtheinformationin this presentationarebaseduponreasonableassumptions
andexpectations,wecannotassureyouthat suchexpectationswill proveto havebeencorrect. Theforward-lookingstatementsrepresent
DDVǃtviewsas of the dateof this presentationandshouldnot be relieduponas representingourviewsas of anydatesubsequentto the
dateof this presentationas we undertakeno obligationto updateanyof thesestatements. Listenersare cautionednot to placeundue
relianceon theseforward-lookingstatementsas suchstatementsand informationinvolveknownand unknownrisks. Thesestatements
shouldbeconsideredin conjunctionwith the additionalinformationaboutrisk anduncertaintiesset forth in DDVǃtSECfilings: Prospectus
supplementsdatedSeptember16, 2013andSeptember13, 2013andthe accompanyingProspectusdatedAugust15, 2013; DDVǃtannual
reportfiled with theChileanComisiónparael MercadoFinanciero(CMF)andinDDVǃt20-F for theyearendedDecember31, 2017, filed with
theU.S. SecuritiesandExchangeCommission(SEC).

Thispresentationand its contentsare proprietaryinformationandmaynot be reproducedor otherwisedisseminatedin wholeor in part
withoutourpriorwrittenconsent. Recipientsof thispresentationarenot to construethecontentsof thissummaryaslegal,taxor investment
adviceandrecipientsshouldconsulttheirownadvisorsin this regard.
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Ownership structure (1)

Quiñenco S.A. Heineken

50.0% 50.0%

60.0% 17.7% 22.3%

LOCAL (3)

(1) Figuresasof March31st, 2018. Numberof shares369,502,872; (2) IRSAownsdirectly53.2%of DDVǃtequityand6.8%throughInversionesIRSALTDA,a 99.9%ownedvehicle; (3) In Chile
CCÚs sharesaretradedontheSantiagoStockExchange,theChileElectronicStockExchangeandtheValparaísoStockExchange; (4) Marketcapitalizationof CCUat March31st, 2018.

ADRsIRSA(2)
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Market Capitalization (4) = B USD 5.4



Regional multicategory
beverages player

(1) Figureshavebeenroundedto sum100%; (2) Averageexchangerate for 2017: CLP649.33/USD; (3) Consideredas Others/Eliminationsin DDVǃtfinancial
releases; (4) EBITDAis equivalentto ORBDA(AdjustedOperatingResultBeforeDepreciationandAmortization)usedin the 20-F form; (5) Associatewith 34%
stake(6) Beer50/50JointVentureInColombia; (7) Associatewith40%stakerelatedto theproductionin Peruandthedistributionof piscoBarsolin theUSAand
worldwide,asof June2017.

Contribution by Operating segment (As of December 31 st , 2017)(1)

JVs and 
Associated

Beer 
Non Alcoholic

Spirits

Bolivia(5)

Colombia(6)

USA/Peru(7)

Chile
International

Business Wine Other(3)

Beer 
Non Alcoholic 

Spirits

Beer 
Non Alcoholic 

Cider
Spirits

Wine Corporate Functions
Centers of Excellence

Shared Services

Across all 
Operating 
segments

Chile & Export 
to 80 countries

Chile Argentina
Uruguay
Paraguay

Categories

Geographies

3631,2424,635 2,030Employees

69%Volume

Net Sales

EBITDA(4)

EBITDA margin(4)

62%

76%

23.6%

25%

27%

19%

13.2%

6%

12%

10%

15.7%

-

(1%)

(4%)

-

Total(2)

26.0 mlnHL

USD 2,616 mln

USD 504 mln

19.3%

JVs and 
Associated

8,270

7 geographies

5 categories
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Leader with strong brands &
long term alliances

(1) Weightedaveragevolumemarketshare. Source: Nielsenfor Chile,DomesticWineandArgentina,IDRetailfor Uruguay,andViñasdeChilefor ExportWine. Annuallyupdatedandweightedby
InternalMarketSizeestimates; MarketSizeestimatesannuallyupdated. LastupdateDecember2017; (2) Proportionof CCUvolumesrelatedto proprietarybrands; (3) ExcludesHODandpowder
juices; (4) IncludesBeerandCiderin Argentina; CSD,Beer,Nectar,MineralWaterandFlavouredWaterin Uruguay; CSD,Beer,NectarandMineralWaterin Paraguay; (5) Domesticandexport
winesfromChile. Excludesbulkwine. 6

Core Categories
Synergic 

Categories

Beer Non Alcoholic Wine, Cider and Spirits

2017

Market 
Share(1)

Proprietary 
Brands(2)

CSD

Waters

Functional 
& Juices

Pisco

Rum

Other
Spirits

42.7%

14.7%
(4)

18.2%
(5)

(3)

64.3%

62.0%

100.0%

CSD

Waters

Functional 
& Juices

Domestic
& 
Export

Ciders
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28.1% 65.7%
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34% (1) 50%

Grupo Monasterio 

-Today: premium beer imported 
from the Netherlands and USA and 
local craft production.
-2018: Local production of 
premium and mainstreambeer plus 
local craft production
Construction of local beer plant 
withcapacity3 million HL. 
-Total investment:USD $400 
million

Local beerand non-alcoholic
production.

Starting Joint Ventures in
new markets

Strategic Partner

Brands

Project Description

7

LDLM InvestmentsLLC

DeveloptheChileanand 
Peruvianpisco categoryona 
worldwidelevelthroughthe
participationin ADI, together
withLDLM InvestmentsLLC, 
whohas solidexperiencein 
sellingpisco in international
markets. ADI ownsthepisco 
brandBarSoland production
facilitiesin Peru(Bodegas San 
Isidro S.A.).

40% (1)

AmericasDistilling
InvestmentsLLC (ADI)

Bodegas San Isidro S.A. 

Stake

Country Bolivia Colombia USA/Peru

(1) Non-controllingstakeplusoptions



Significant multicategory scale in
manufacturing, sales and logistics

(1) Mainproductionfacilities; (2) Ownedpluslong-termrent; (3) Pointsof salerelatedto directsalesonly. ForChile,includingComercialPatagona,excludingManantial;
(4) Relatedto thedomesticwinebusinessonly; (5) Relatedto bothdirectandindirectsales; (6) ThroughtheChileOperatingsegmentnetwork; (7) Plantunderconstruction,productionexpected
for 2018; (8) JointdistributionthroughthePostobónnetwork. IncludesCentralCerveceradeColombiasalesforceandPostobónsharedsalesforce. (9) Mixedplantin Temucoincludedin Beer
andNonAlcoholic.

Number 
of Plants(1)

Distribution 
centers (2)

Points
of sale 

Sales by 
channel

Direct
Sales force
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4 Beer
6 Non Alcoholic(9)

5 Spirits 

3 Beer
2 Cider

1 Non Alcoholic

4 Production
2 Storage            

1 Beer(7)

1 Beer 

1 Non Alcoholic

6

27

67 (8)

4

27 (6)

1

4 30,706(5)

166,755(5)

124,235(3)

180,526 (8)

39,990(3)

30,559 (4)

976

148

125

79 (4)

1,574(8)

200

R: Retail
S: Supermarket
I: Indirect

16,200 (5) 1

R:52%   S:33%   I:15%

R:16%   S:17%   I:68%

R:0%     S:12%   I:88%

R:64%   S:18%   I:18% 

R:35%  S:39%  I:26%(4)

R:72%  S:19%   I:9%

R:67%  S:4%   I:29%
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Business Model combines
focus and synergies

Marketing

Sales

Logistics

Production

Shared services

Centers of excellence

Corporate functions

Chile International Business Wine Bolivia and Colombia

SYNERGIES

SYNERGIES

SYNERGIES

SYNERGIES

SYNERGIES

SYNERGIES

FOCUS BY CATEGORY

MULTICATEGORY SYNERGIES BY COUNTRY

FOCUS BY CATEGORY

Commercial

Industrial 

Planning & logistics
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MULTICATEGORY SYNERGIES BY COUNTRY



Focus on sustainable growth

(1) Heineken joined CCU in 2003; (2) EBITDA is equivalent to ORBDA (Adjusted Operating Result Before Depreciation and Amortization) used in the 20-F form; 
(3) Includes operations in Chile and Argentina, including domestic wine; Baseline targets are 2010 figures.

Volume 6.4% Net Sales 11.2% EBITDA (2) 9.8% Net Income 12.5%

Social

Responsible consumption Environmental 
education

Culture Sports

KG/HL 2020: -20%

2020 (H2O/Prod): -33%

2020 ValorizationIndustrial Waste: 100%

C02 (KG/ HL) Water Consumption 
(H20/ Prod)

Industrial Waste
(% Valorization)

2010

2017

target 2020          
(as set in 2010)

Environmental ƿVision 2020 (3)

Economic ƿCAGR 2002-2017(1)

8.81

6.87
6.99

5.19

3.13 3.44

91.7
97.6 100

2002

67% 73% 74% 76%

2015 2016 2017

Organizational climate
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Projects with high potential profitability in the medium run, with a possible limited dilutive short term effect; 

Projects that enable us to buy or potentially build relevant and large scale operations;

Projects that enable us to keep developing multi-category;

Projects with proprietary brands and/or long term license agreements with strategic partners;

Projects that provide us competitive balance.

Proven track record for 
inorganic growth and alliances

Over the last 20 years successfully executing strategic M&A transactions (1)

Diversification from a Beer based company into a multi-category branded beverage company

Investment criteria for inorganic growth

(1) Some transactions occurred during more than one year, but they are presented as if they where executed in the first year 11


